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University is a place where people come to further their academic and 

personal growth, and for Law students in particular, this is enabled by 

UTS LSS initiatives. From my first day of Law, I felt welcomed and 

wanted by UTS LSS, and this is the culture that I want to build upon. 

Friendships I have made through UTS LSS have carried me through 

my university career; we’ve shared many laughs and nights out that 

kick on into the early hours, we’ve supported each other through 

challenging subjects, competitions and career moves, and have reassured each other when we 

waver. These experiences were only made possible thanks to UTS LSS’ initiatives, and I want to 

use the position of Vice-President (Marketing) to ensure every UTS Law student has the same 

academic and social opportunities and experiences. I’m excited for the opportunity to help shape the 

society that has had such an enormous impact on my life in my time at university, especially during 

the critical 2021 tenure where we will rebuild from the challenges that COVID-19 has brought. 

The Marketing Portfolio must elevate its responsibilities to match its heightened necessity as we 

transition to a post-COVID-19 landscape. There are four key elements that will drive Marketing to 

increase student engagement: 

1. Diversifying our marketing channels to build a wider audience and drive involvement 

2. Implementation of targeted marketing varied by year group for meaningful engagement 

3. Researching the wants and needs of the student body with opportunities for all members 

to speak their mind on desired social events, workshops, merchandise and outreach 

4. Increased focus on marketing UTS LSS to law firms to drive professional engagement 

Furthermore, I will introduce updated and varied UTS LSS merchandise with convenient and 

contact-free delivery. I will implement first-year and second-year newsletters edited by students in 

those cohorts, and a Law yearbook to be published in October 2021. I pledge as an executive to 

advocate for both a first-year camp and a second-year camp in 2021. Finally, I will tighten internal 

policies to make Marketing a more collaborative role while lightening the unnecessary workload on 

other councillors. The combination of my excellent digital and in-person communication skills and 

my love for a team-focused environment will enable me to achieve these goals from within UTS 

LSS. I believe my outgoing personality and inclusive attitude will encourage all students to have a 

go, especially those who are hesitant. Majoring in Marketing for my Bachelor of Business and my 

experience as Marketing Director for 2020 has equipped me with the skills and knowledge required 

for this role. I know that I will build the Marketing portfolio in line with the values of UTS LSS 

while achieving my vision of greater involvement across all cohorts, especially those impacted by 

COVID-19. I pledge to work tirelessly to improve the society to the very best of my abilities. 


